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Overview  

Å2014 Comprehensive Needs Assessment  

ÅObjectives  

ÅMethodology  

ÅSurvey Pools & Participation (ND, RTC, RR)  

ÅResults & Recommendations  

ÅFull Report  



Components 
ÅThree separate survey instruments were developed targeting: 
ÅRyan White clients that have been newly diagnosed with HIV in the last 18 months 

ÅRyan White clients that have NOT received HIV medical care in the past for 6 months or 
more but are currently in care 

ÅRyan White clients that have moved to the Las Vegas Area (including Mohave County, AZ, 
Nye County, NV, and Clark County, NV) on or after July 1st, 2013 and are currently receiving 
HIV medical care 

ÅKey informant interviews: 
ÅSpecific questions were designed for each target group of respondents based on their initial 
ǊŜǎǇƻƴǎŜΣ ǿƘƛŎƘ ƛƴŎƭǳŘŜŘΤ ά¸ƻǳ ǊŀǘŜŘ ǘƘŜ IL± ŎŀǊŜ ƛƴ ǘƘŜ [ŀǎ ±ŜƎŀǎ !ǊŜŀ ŀǎ ϦtƻƻǊέ ƻǊ ϦCŀƛǊϦΣ 
ǿƘŀǘ ƘŀǇǇŜƴŜŘ ǘƻ ƳŀƪŜ ȅƻǳ ŦŜŜƭ ǘƘƛǎ ǿŀȅΚέ ŀƴŘ άLƴ ȅƻǳǊ ƻǇƛƴƛƻƴΣ ǿƘŀǘ Ŏŀƴ ōŜ ŘƻƴŜ ǘƻ 
ōŜǘǘŜǊ ƛƳǇǊƻǾŜ ǘƘŜ ǎŜǊǾƛŎŜǎ ŀƴŘ ǿƘŀǘ ǎŜǊǾƛŎŜǎ ƴŜŜŘ ǘƻ ōŜ ƛƳǇǊƻǾŜŘΚέΦ  

 

 

 

 



 Survey Methodology 
ÅClient contact lists were developed using CAREWare data analysis and case 

not review 

ÅList of 945 clients was complied with their contact information 
ÅMany clients fit into more than one category such as; newly diagnosed and recently 

relocated 

ÅEach of the 945 clients was sent a generic flyer in the mail announcing the 
survey and providing a 1-800 number for them to call 

ÅData collection took place in May and June 2015 by trained survey 
researchers via telephone 

ÅEach of the 945 clients was called 3 times 

ÅAll participants were provided with a $10 Walmart gift card  

ÅEach survey was translated into Spanish and bilingual staff was on hand 

 



Key Informant Interview Methodology 

ÅFrom survey analysis, a list of 28 survey participants was complied 
based upon their answers from the survey 

ÅWe wanted more qualitative information surrounding some specific 
answers that were given by this sub-group of clients 

ÅSame survey researchers were used from the survey team for these 
short phone interviews 

ÅParticipants were provided a $10 Walmart gift card  

ÅThe questions were also translated into Spanish and bilingual staff 
was on hand 

 



Participation 

ÅRyan White clients that have been newly diagnosed with HIV in the last 18 
months 
Å89 respondents 

ÅRyan White clients that have NOT received HIV medical care in the past for 
6 months or more but are currently in care 
Å61 respondents 

ÅRyan White clients that have moved to the Las Vegas Area (including 
Mohave County, AZ, Nye County, NV, and Clark County, NV) on or after July 
1st, 2013 and are currently receiving HIV medical care 
Å55 respondents 

ÅKey Informant Interviews 
Å20 respondents 

 



Survey Results 
ÅCommon themes across all three groups:  
ïHigh % of òOtheró (free-form) responses  

ïMany clients stated self -motivation or self -reliance as a facilitator of 
seeking care  

ïMany of the same service categories were given top priority  

ïFew reported barriers to care  

ÅSurvey Flow (broad -to -narrow):  
ïWhat were important things that helped you get medical care (select 

all)?  

ïWhat were the first THREE services you accessed when initiating or 
returning to care?  
ïWhat ONE service helped you get  to an HIV medical provider?  

ïWhat ONE service helps you keep  you going to an HIV doctor?  

ïWhat ONE service is most important in keeping you healthy overall?  
 

 

 
 

 



Participant Demographics  

ÅNewly Diagnosed (ND), 89 clients  
ï85% male, 11% female, 3% trans*  

ï47% white, 39% Hispanic, 31% Black  

ï67% MSM, 18% MSW, 11% donõt know, 6% IDU 

ÅReturned to Care (RTC), 61 clients  
ï79% male, 21% female  

ï36% white, 31% Hispanic, 31% Black  
ï58% MSM, 28% MSW, 8% donõt know, 4% IDU 

ÅRecently Relocated (RR), 55 clients  
ï78% male, 18% female, 4% trans*  
ï49% white, 31% Hispanic, 30% Black  

ï64% MSM, 24% MSW, 11% donõt know, 4% IDU, 4% B/T 



Newly Diagnosed Group (n=89)  
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